
 

 

                                                                                                                                                                                                                                                                                               

                                                                                           

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Over the course of 2016, BRASTER (BRA) has once again proven that 
it delivers what it had promised to investors. Due to strong investor’ 

confidence in its management and business model in June 2016 the company 
completed a share issue at a higher price and volume than we had anticipated 

(PLN 7.2m net vs. PLN 6m; PLN 15 per share vs. PLN 14.30). In October, it 

announced the start of production and sales of its BRASTER Tester device in 
Poland, which currently is distributed through its own online store, >650 Polish 

pharmacies and Nationale-Nederlanden (NN Group) Poland, which already 
ordered 110 devices incl. 24-months subscription. Until the end of 2016, 

BRASTER sold 1,917 devices, thereof 282 with a subscription and 1,444 with 

an option to return or pay later.  
 

For 2017E, BRASTER plans to entry the first foreign markets, which in 

our opinion will be much more important for the commercial success 

of the BRASTER Tester device than Poland. The reasons are usually 
higher incomes of women in Western markets and higher willingness to spend 

on health products or services. With regard to European markets, management 
plan to conduct test sales in either the Netherlands, Ireland or Denmark in 

H1/17E, while preparing the market entry in large countries such as UK with 
local distributors. In the US, the largest health market worldwide, BRASTER 

expects to receive the FDA clearance in mid-2017E, which would allow it to 

start sales there in H2/17E. When it comes to other regions, management see 
high potential in the Middle East and India, where they expect to initiate sales 

in Q4/17E. In order to finance the international expansion, we believe that 
despite the recent bond issue worth PLN 10.5m BRASTER will need to conduct 

a significant issue of additional equity or debt by H2/17E (we have assumed a 

capital increase of PLN 30m at PLN 15 per share). 
 

We have adjusted our model in order to account for more detailed 

information on pricing, which we received from management, as well 

as a likely share issue in mid-2017E. Our new DCF-based fair value 
for the stock is PLN 36.80 per share (previously: PLN 32-PLN 40). We 

highly appreciate the fact that BRASTER is delivering on its promises and that 
the Tester device has so far not caused bigger problems. Due to increasing 

competition we believe that the faster BRASTER introduces its product on 
international markets, the better.   
 

in PLNm 2014 2015 2016E 2017E 2018E 2019E

Net sales 0.00 0.00 0.62 3.80 20.23 51.35

EBITDA -3.19 -4.14 -10.17 -6.93 2.47 15.13

EBIT -3.49 -4.33 -11.17 -9.43 -0.08 12.53

Net income -3.40 -4.02 -10.75 -10.23 -1.08 11.58

Diluted EPS -1.13 -0.93 -1.83 -1.36 -0.12 1.33

DPS 0.00 0.00 0.00 0.00 0.00 0.00

Dividend yield 0.00% 0.00% 0.00% 0.00% 0.00% 0.00%

RoE -46.20% -15.80% -26.59% -21.01% -1.86% 18.29%

Net gearing -90.54% -60.90% -0.74% 9.95% 93.41% 137.93%

EV/Sales n.a n.a 163.11x 26.66x 5.00x 1.97x

EV/EBITDA n.a n.a n.a n.a 41.00x 6.69x

P/E n.a n.a n.a n.a n.a 10.71x
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9M 2016 results 
 

Revenues and Profitability 
 

In the first nine months of 2016, BRASTER generated an EBIT and net income of PLN -7.8m 

(9M/15: PLN -3.3m) and PLN -7.4m (PLN -3.1m) respectively, which were affected especially 

by higher administration expenses (PLN 7.8m vs. PLN 3.3m in 9M/15, mainly due to the fact 

that the number of full-time employees increased from c. 19 to c. 40). There were no 

revenues as the BRASTER Tester device was only introduced on the market in October 

(production start was on October 4, start of sales on October 19).  

 

in PLNm 9M/16 9M/15

change 

(%)

Net sales 0.00 0.00 n.a.

EBITDA -7.56 -3.12 142.0%

EBITDA margin n.a n.a

EBIT -7.75 -3.27 137.3%

EBIT margin n.a n.a

Net income -7.43 -3.13 137.4%

Net margin n.a n.a  
 

Source: Company information, East Value Research GmbH 

 

Balance sheet and Cash flow 
 

At the end of September 2016, BRASTER had equity of PLN 41.8m, which corresponded to a 

share in the balance sheet total of 83.5%. Despite the significant net loss in 9M/16, it was 

only slightly lower y-o-y (9M/15: PLN 42.9m) due to the PLN 7.5m capital increase in June 

2016. Other significant balance sheet positions were property, plant and equipment (PLN 

21.8m), which comprise the equipment of BRASTER’s production plant for matrices in Szeligi, 

as well as liquid funds (PLN 12.8m).  

 

Between January and September 2016, the company generated an operating cash flow of 

PLN –11.6m (9M/15: PLN -4.7m), which stemmed especially from a higher net loss and 

inventories y-o-y. While the cash flow from investing equaled PLN -8.3m (PLN -7.4m) due to 

investments relating to commercialization of the BRASTER Tester, cash flow from financing 

amounted to PLN 7.2m (PLN 37.2m) and reflected the capital increases in H1/15 and H1/16. 

As of 30/09/2016, BRASTER had no interest-bearing debt. 
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Changes to our forecasts 
 

Revenues and Profitability 
 

Although its product is the first of its kind (at least in the Western hemisphere), in 2016 

BRASTER delivered what it had promised to investors. Together with design company PEZY 

Group from the Netherlands, BRASTER developed a modern, well-designed device in less 

than a year. Its Swedish partner Rosti, who operates a production facility in the North-

Eastern Polish city of Bialystok, organized the manufacturing process, including selection of 

appropriate suppliers and purchasing of components. While the plastic and electronic parts 

of the Tester device are manufactured in Rosti’s production facility in Bialystok, BRASTER’s 

plant in Szeligi produces matrices, which are a crucial component of the device.  

 

BRASTER Tester device & mobile application 

 
 

Source:  Company information, East Value Research GmbH 

 

As promised to investors in Q4/14, BRASTER started production and sales of its device in 

October 2016. The Tester device was made available in the company’s own online shop and 

at >650 pharmacies (e.g. pharmacy chains Dr. Zdrowie, AMICA, MAXFARM, MEDICOVER, 

CEFARM) throughout Poland. In addition, BRASTER signed an agreement with the Polish 

subsidiary of the Netherlands-based insurance company NN Group for the delivery of Tester 

devices to NN’s local clients. We believe that this contract is an important step as NN Group 

is one of the largest insurers in Europe and thus will make the acquisition of similar clients 

much easier. 
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BRASTER Tester – Purchase options in Poland 

Pricing options (in PLN) Device

Subscription/

month

One-off 

fee

Share in 

Q4/16 (est.)

BRASTER Basic PLN 195 PLN 29 42.5%

BRASTER Easy PLN 1 PLN 45 42.5%

BRASTER OnePay PLN 891 15.0%

24-months subscription only PLN 29  
 

Source:  Company information, East Value Research GmbH 
 

 

On 17 January 2017, BRASTER announced sales figures of the Tester device in Q4/16. 

According to the company’s press release, it distributed in total 1,917 devices, thereof 1,635 

without and 282 with a subscription. In addition, as one device can be used by different 

women, who have to create their own profile with the BRASTER mobile app, 474 

subscriptions were sold without a device. While investors were clearly disappointed as (1) 

1,444 were distributed to pharmacies with an option to return the device or pay for it at a 

later stage and (2) BRASTER’s incentive plan for management foresees 10k sold devices 

already in Q4/16, we do not regard the results that negatively. First, the Tester device has 

not caused bigger technical or quality issues so far and BRASTER’s full-year 2016 sales were 

likely in-line with our expectations and second, we believe that for the success of the Tester 

device the international expansion will be much more important than sales in Poland.  

 

BRASTER’s sales in Q4/16 

in units Units

Device + Subscription 282

Devices only 1,635

  thereof: with option to return or pay later 1,444

Subscriptions only 474  
 

Source:  Company information, East Value Research GmbH 

 

After a positive launch of the product in Poland in 2016, in 2017E management plan to enter 

first foreign markets. In H1/17E, they want to test foreign sales in a smaller Western 

European country (Netherlands, Ireland or Denmark), while at the same time preparing 

market entry in UK. Upon the approval of the Tester device by the FDA, which we expect in 

mid-2017E, they then want to start sales in the US, which is the largest and most 

technologically-advanced health market worldwide.  

 

Apart from Western markets, management see high potential for their product also in other 

areas of the world, especially the Middle East and India, where due to cultural reasons 

women are afraid of going to a doctor. Upon finalizing negotiations with potential distribution 

partners, BRASTER plans to start sales there in Q4/17E. Although BRASTER’s plans relating 

to international expansion are ambitious and not without risks, we have gained the 

impression that management are well-prepared for this step. However, a lot will depend on 

the ability to raise additional capital in 2017E as the international expansion will require 

further investments in sales, marketing, IT and working capital. 
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We have adjusted our revenue model for BRASTER based on management’s more detailed 

information on pricing, which is higher than we had previously assumed as BRASTER expects 

to be able to charge significantly higher prices on foreign markets than in Poland. We still 

expect that the company will report first international sales in H2/17E and maintain our view 

that due to the costs associated with foreign expansion a positive operating result will only 

be reached in 2019E. Compared to the Base case scenario in our last update from April 

2016, our new estimates look as follows: 

 

in PLNm new old new old new old new old

Net sales 0.62 0.65 3.80 4.08 20.23 20.41 51.35 51.33

EBITDA -10.17 -7.66 -6.93 -10.30 2.47 -2.51 15.13 13.84

EBITDA margin n.a n.a -182.7% -252.5% 12.2% -12.3% 29.5% 27.0%

EBIT -11.17 -11.26 -9.43 -14.10 -0.08 -6.38 12.53 9.89

EBIT margin n.a n.a -248.5% -345.6% -0.4% -31.3% 24.4% 19.3%

Net income -10.75 -12.76 -10.23 -17.90 -1.08 -10.38 11.58 6.09

Net margin n.a n.a -269.6% -438.7% -5.3% -50.9% 22.5% 11.9%

2016E 2017E 2018E 2019E

 
 

Source: Company data, East Value Research GmbH 

 

Below are our detailed assumptions regarding BRASTER’s client base in 2017E and beyond. 

We would like to emphasize that our revenue model only accounts for sales in Poland, Rest 

of Europe, Middle East (United Arab Emirates, Saudi Arabia, Iran, Iraq), India and the US: 

 

Country

20-69 year old 

women with higher 

education and income

Poland 3,948,792

Rest of Europe 44,135,401

USA 27,337,918

Japan 13,041,099

South Korea 4,961,816

Canada 3,454,128

Russia + Brasil + Australia 36,572,318

UAE + Saudi Arabia + Iraq + Iran* 9,910,974

India* 80,818,457

BRASTER's potential market 224,180,903

* based on data from CIA World Fact Book and our 20% estimate for the 

share of women with higher education  
 

Source: Company data, CIA World Fact Book, East Value Research GmbH 
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2016E 2017E 2018E 2019E 2020E 2021E 2022E 2023E 2024E 2025E

Poland

  Market penetration rate 0.05% 0.13% 0.35% 0.75% 1.25% 1.90% 2.80% 3.85% 5.00% 6.20%

  Number of new customers 1,917 3,216 8,687 15,874 19,665 25,667 35,539 41,462 45,411 47,543

  Total number of customers 1,917 5,133 13,821 29,695 49,360 75,027 110,566 152,028 197,440 244,983

UAE + Saudi Arabia + Iraq + Iran

  Market penetration rate 0.00% 0.00% 0.02% 0.11% 0.23% 0.36% 0.55% 0.77% 1.00% 1.25%

  Number of new customers 0 297 1,685 8,920 11,893 12,884 18,831 21,804 22,795 24,777

  Total number of customers 0 297 1,982 10,902 22,795 35,680 54,510 76,314 99,110 123,887

India

  Market penetration rate 0.00% 0.00% 0.00% 0.01% 0.02% 0.05% 0.08% 0.12% 0.17% 0.23%

  Number of new customers 0 81 1,536 6,465 10,506 17,780 24,246 36,368 40,409 44,450

  Total number of customers 0 81 1,616 8,082 18,588 36,368 60,614 96,982 137,391 181,842

Rest of Europe

  Market penetration rate 0.00% 0.00% 0.01% 0.03% 0.06% 0.10% 0.16% 0.24% 0.33% 0.43%

  Number of new customers 0 221 4,634 8,386 11,034 19,861 26,481 35,308 39,722 43,915

  Total number of customers 0 221 4,855 13,241 24,274 44,135 70,617 105,925 145,647 189,562

United States

  Market penetration rate 0.00% 0.00% 0.02% 0.08% 0.15% 0.25% 0.38% 0.55% 0.75% 0.96%

  Number of new customers 0 273 5,194 15,036 19,137 27,338 36,906 46,474 54,676 57,683

  Total number of customers 0 273 5,468 20,503 39,640 66,978 103,884 150,359 205,034 262,717

Total new users 1,917 4,088 21,736 54,681 72,235 103,530 142,003 181,418 203,013 218,369

Total users 1,917 6,006 27,742 82,423 154,658 258,188 400,191 581,609 784,622 1,002,991  
 

Source: East Value Research GmbH 

 

Our assumptions regarding prices and margins of the different products and services: 
 

 Average price/Gross margin per BRASTER Tester sold:  PLN 700 (previously: PLN 400) / 

50% (35%) 
 

 Average price/Gross margin per Subscription sold:  PLN 360 per year (previously: PLN 

150) / 100% (100%) 
 

 Average price/Gross margin per Medical consulting sold:  PLN 110 (PLN 35) / 50% (50%) 
 

 Percentage of new subscription each year:  50% of all new device sales 
 

 Share of women renewing the subscription every two years:  70% 
 

 Share of women ordering a medical consultancy per year:  30% 
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2016E 2017E 2018E 2019E 2020E

BRASTER Tester 0.58 2.86 15.22 38.28 50.56

  (% of sales) 92.7% 75.4% 75.2% 74.5% 70.7%

  Gross margin 50.0% 50.0% 50.0% 50.0% 50.0%

  Units 1,917 4,088 21,736 54,681 72,235

  Average price per unit 300 700 700 700 700

Subscriptions (70% renewed every two years) 0.05 0.74 4.10 10.36 15.87

  (% of sales) 7.3% 19.4% 20.3% 20.2% 22.2%

  Gross margin 100.0% 100.0% 100.0% 100.0% 100.0%

  Subscribers (50% of new Tester buyers in every year) 756 2,044 11,397 28,772 44,096

  Average price per subscription 60 360 360 360 360

Medical consulting 0.00 0.20 0.92 2.72 5.10

  (% of sales) 0.0% 5.2% 4.5% 5.3% 7.1%

  Gross margin 50.0% 50.0% 50.0% 50.0% 50.0%

  Subscribers (30% of all) 0 1,802 8,323 24,727 46,397

  Average price per consulting 110 110 110 110 110

Total revenues 0.62 3.80 20.23 51.35 71.54

  (change y-o-y) n.a 511.8% 433.0% 153.8% 39.3%  
 

Source: East Value Research GmbH 

 

in PLNm Q1/14 Q2/14 Q3/14 Q4/14 2014

Net sales 0.00 0.00 0.00 0.00 0.00

y-o-y change n.a n.a n.a n.a n.a

EBITDA -0.58 -0.77 -1.20 -0.64 -3.19

EBITDA margin n.a n.a n.a n.a n.a

EBIT -0.65 -0.85 -1.28 -0.71 -3.49

EBIT margin n.a n.a n.a n.a n.a

Net income -0.67 -0.82 -1.24 -0.68 -3.40

Net margin n.a n.a n.a n.a n.a

in PLNm Q1/15 Q2/15 Q3/15 Q4/15 2015 Q1/16 Q2/16 Q3/16 Q4/16E 2016E

Net sales 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.00 0.62 0.62

y-o-y change n.a n.a n.a n.a n.a n.a n.a n.a n.a n.a

EBITDA -1.10 -0.85 -1.17 -1.02 -4.14 -1.89 -2.46 -3.53 -2.30 -10.17

EBITDA margin n.a n.a n.a n.a n.a n.a n.a n.a n.a n.a

EBIT -1.14 -0.89 -1.23 -1.07 -4.33 -1.95 -2.52 -3.59 -3.11 -11.17

EBIT margin n.a n.a n.a n.a n.a n.a n.a n.a n.a n.a

Net income -1.13 -0.83 -1.17 -0.88 -4.02 -1.84 -2.40 -3.50 -3.01 -10.75

Net margin n.a n.a n.a n.a n.a n.a n.a n.a n.a n.a  
 

Source: Company information, East Value Research GmbH 
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CAPEX and Working capital 
 

We now assume gross CAPEX of PLN 5.5m (PLN 6.3m) in 2017E, PLN 3.6m (PLN 4.9m) in 

2018E and PLN 3.7m in 2019E. This will be partly financed by an EU subsidy of PLN 6.1m, 

which should especially impact BRASTER’s P&L in 2017E-2018E.  

 

Regarding the change of working capital, we expect PLN -22.9m (previously: PLN -13.4m) in 

2017E, PLN -45.8m (PLN 8.9m) in 2018E and PLN -52.1m in 2019E respectively. We now 

assume a share of working capital in total sales of 17.8% (previously: c. 15.8%) in the long 

run and a cash conversion cycle of 60 days (60 days). 

  

 

Valuation 
 

Our new DCF-based fair value for BRASTER’s shares is PLN 36.80 (previously: PLN 32-PLN 

40 based on three scenarios). Our new model accounts for the capital increase in Q2/16, 

which was conducted at a higher price (PLN 15 per share vs. PLN 14.30) and at a higher 

volume (PLN 7.5m vs. PLN 6m) than we had expected due to very strong interest from 

institutional investors. Moreover, we have assumed another share issue in mid-2017E (PLN 

30m at PLN 15 per share) for financing of foreign expansion, which however might even 

reach EUR 25m/c. PLN 107.5m if BRASTER was to decide to accelerate its foreign expansion. 

 

DCF model  

in PLNm 2017E 2018E 2019E 2020E 2021E 2022E 2023E 2024E 2025E

Net sales 3.80 20.23 51.35 71.54 104.70 143.41 185.87 213.91 239.21

    (y-o-y change) 511.8% 433.0% 153.8% 39.3% 46.4% 37.0% 29.6% 15.1% 11.8%

EBIT -9.43 -0.08 12.53 23.56 41.73 61.74 84.86 100.02 112.80

    (operating margin) -248.5% -0.4% 24.4% 32.9% 39.9% 43.1% 45.7% 46.8% 47.2%

NOPLAT -9.43 -0.08 12.53 23.56 41.73 61.74 68.74 81.01 91.37

+ Depreciation & amortisation 2.50 2.55 2.60 2.65 2.71 2.76 2.82 2.87 2.93

= Net operating cash flow -6.93 2.47 15.13 26.22 44.44 64.50 71.55 83.89 94.30

- Total investments (Capex and WC) -28.36 -49.35 -55.74 16.05 19.45 -1.20 -7.82 20.62 21.58

   Capital expenditure -5.50 -3.60 -3.65 -3.70 -3.76 -3.81 -3.87 -3.92 -3.98

   Working capital -22.86 -45.75 -52.09 19.75 23.21 2.61 -3.96 24.54 25.56

= Free cash flow (FCF) -35.30 -46.88 -40.61 42.26 63.89 63.30 63.73 104.50 115.88

PV of FCF's -31.27 -36.05 -27.10 24.48 32.12 27.62 24.13 34.35 33.06

PV of FCFs in explicit period 81.33

PV of FCFs in terminal period 201.55

Enterprise value (EV) 282.88

+ Net cash / - net debt (31 December 2017) -5.83

+ investments / - minorities 0.00

Shareholder value 277.05

Post-money shares outstanding (m) 8.67

WACC 15.2% 30.5% 31.5% 32.5% 33.5% 34.5% 35.5% 36.5%

Cost of equity 15.2% 8.7% 64.42 65.53 66.64 67.75 68.86 69.97 71.08

Pre-tax cost of debt 10.0% 9.7% 54.77 55.69 56.62 57.54 58.47 59.39 60.32

Normal tax rate 19.0% 10.7% 46.94 47.72 48.50 49.28 50.06 50.84 51.62

After-tax cost of debt 8.1% 11.7% 40.49 41.15 41.81 42.48 43.14 43.80 44.46

Share of equity 100.0% 12.7% 35.10 35.67 36.23 36.80 37.37 37.93 38.50

Share of debt 0.0% 13.7% 30.54 31.03 31.52 32.01 32.50 32.98 33.47

Fair value per share in PLN (today) 31.94 14.7% 26.65 27.08 27.50 27.92 28.34 28.77 29.19

Fair value per share in PLN (in 12 months) 36.80

Terminal EBIT margin

W
A

C
C

 
 

Source:  East Value Research GmbH 
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Peer Group  
 

We have found the following companies, which like BRASTER operate in the area of 

telehealth:  

 

(1) Medicalgorithmics S.A.: Medicalgorithmics (MDG), which is based in Warsaw/Poland, is a 

producer and supplier of innovative technologies in the area of distant cardio-

diagnostics. The company focuses on distant monitoring and analysis of the heart based 

on a proprietary technology called PocketECG. Apart from cardiac telemetry, the system 

is also used in clinical trials on drugs relating to cardiac safety as well as research 

projects. Medicalgorithmics is listed on the Warsaw Stock Exchange. In 2015, it 

generated sales of PLN 49.3m and an EBIT margin of 42.8%. 

 

(2) AMD Global Telemedicine Inc.: AMD Global, which is headquartered in North 

Chelmsford/US, provides clinical telemedicine equipment and technology that is used to 

connect a patient with a remote healthcare provider or specialist. Its products include 

fully-customizable Telemedicine Carts & Systems, AGNES Interactive web-based 

telemedicine software (enables remote clinical healthcare providers to capture and share 

medical device data, exchange documents and medical images in real-time, and 

participate in a live video conference), Telehealth Consult (web-based patient record 

system designed  for the needs of both live and deferred telemedicine consultations) 

and Telemedicine Medical Devices (Examination Cameras, Stethoscopes, Vital Sign 

Monitors etc.). 

 

(3) McKesson Corporation: McKesson, which is headquartered in San Francisco/US, provides 

distribution of healthcare products and technology. It is listed on the New York Stock 

Exchange and in fiscal-year 2015/16 generated total sales of USD 190.9bn. The 

Technology segment, which also provides telehealth software and hardware solutions, 

reported sales of USD 2.9bn and an EBIT margin of 18%.   

 

(4) LifeWatch AG:  LifeWatch AG, which is based in Zug, is an industry leader in the area of 

patient monitoring solutions, especially relating to heart and sleep monitoring. Its main 

markets are Switzerland, the US and Israel. LifeWatch is listed on the Swiss stock 

exchange and in fiscal-year 2015 generated revenues of USD 88.6m with an operating 

loss of USD 11.7m. 

 

(5) Aerotel Medical Systems Ltd:  Aerotel Medical Systems, which is based in Holon/Israel, is 

a leading global manufacturer of modular, mobile and home-based telemedicine 

solutions for transferring medical and lifestyle data over the phone, wireless and the 

Internet. With clients in more than 40 countries worldwide, the company provides trans-

telephonic devices for a variety of remote diagnostic, emergency services, rehabilitation 

and monitoring applications incl. hardware and software platforms (phone and web-

based). 
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(6) UE LifeSciences:  UE LifeSciences, which was founded in 2009 based on technology that 

was developed at Philadelphia’s Drexel University, is a privately-owned US-Indian 

company, which is backed by several individuals and Venture Capital funds. Its flagship 

product iBreastExam is a portable and radiation-free device, which performs bilateral 

breast examinations and produces results within five minutes, while detecting lesions 

with sensitivity higher than 85%. A clinical study, which was published in the Indian 

Journal of Gynecologic Oncology (IJGO) in April 2016, demonstrated an increase of 19% 

in detection as opposed to the physician administered clinical breast exam. With its 

device, UE LifeSciences targets predominantly B2B clients in developing countries such 

as India, where the incidence of breast cancer has increased significantly over the last 

years, but women do not have access to best diagnosis and treatment practices as most 

healthcare expenses are out of pocket. iBreastExam received FDA clearance in 2015. 
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Profit and loss statement 

in PLNm 2014 2015 2016E 2017E 2018E 2019E

Revenues 0.00 0.00 0.62 3.80 20.23 51.35

Cost of goods sold 0.00 0.00 -0.29 -1.53 -8.07 -20.50

Gross profit 0.00 0.00 0.33 2.27 12.17 30.86

Other operating income 0.38 0.01 0.20 3.00 3.00 0.01

Personnel expenses -3.57 -4.07 -5.20 -5.70 -5.90 -8.22

Marketing expenses 0.00 0.00 -5.50 -6.00 -6.20 -6.82

Other operating expenses 0.00 -0.09 0.00 -0.50 -0.60 -0.70

EBITDA -3.19 -4.14 -10.17 -6.93 2.47 15.13

Depreciation & amortisation -0.30 -0.19 -1.00 -2.50 -2.55 -2.60

Operating income -3.49 -4.33 -11.17 -9.43 -0.08 12.53

Net financial result 0.11 0.32 0.42 -0.80 -1.00 -0.95

EBT -3.38 -4.01 -10.75 -10.23 -1.08 11.58

Income taxes -0.03 -0.01 0.00 0.00 0.00 0.00

Minorities 0.00 0.00 0.00 0.00 0.00 0.00

Net income / loss -3.40 -4.02 -10.75 -10.23 -1.08 11.58

Diluted EPS -1.13 -0.93 -1.83 -1.36 -0.12 1.33

DPS 0.00 0.00 0.00 0.00 0.00 0.00

Share in total sales

Revenues 100.00 % 100.00 % 100.00 % 100.00 % 100.00 % 100.00 %

Cost of goods sold n.a n.a -46.34 % -40.31 % -39.86 % -39.92 %

Gross profit n.a n.a 53.66 % 59.69 % 60.14 % 60.08 %

Other operating income n.a n.a 32.23 % 79.03 % 14.83 % 0.02 %

Personnel expenses n.a n.a -838.09 % -150.16 % -29.16 % -16.00 %

Marketing expenses n.a n.a -886.44 % -158.06 % -30.64 % -13.28 %

Other operating expenses n.a n.a 0.00 % -13.17 % -2.97 % -1.36 %

EBITDA n.a n.a -1638.64 % -182.66 % 12.20 % 29.46 %

Depreciation & amortisation n.a n.a -161.17 % -65.86 % -12.60 % -5.06 %

Operating income n.a n.a -1799.81 % -248.52 % -0.40 % 24.40 %

Net financial result n.a n.a 67.69 % -21.07 % -4.94 % -1.85 %Write-downs n.a n.a 0.00 % 0.00 % 0.00 % 0.00 %

EBT n.a n.a -1732.12 % -269.60 % -5.35 % 22.55 %

Income taxes n.a n.a 0.00 % 0.00 % 0.00 % 0.00 %

Minorities n.a n.a 0.00 % 0.00 % 0.00 % 0.00 %

Net income / loss n.a n.a -1732.12 % -269.60 % -5.35 % 22.55 %

* We believe that due to losses in the past BRA will not pay any income taxes until 2022E  
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Balance Sheet 

in PLNm 2014 2015 2016E 2017E 2018E 2019E

 

Cash and equivalents 7.98 25.58 10.79 4.17 0.27 1.69

Financial assets 0.00 0.00 0.00 0.00 0.00 0.00

Inventories 0.00 0.00 8.00 11.74 26.52 42.12

Trade accounts and notes receivables 0.00 0.01 7.00 29.12 66.52 105.52

Other current assets 2.53 5.99 10.00 10.10 10.20 10.30

Current assets, total 10.51 31.58 35.79 55.13 103.51 159.63
 
Property, plant and equipment 1.54 14.22 22.00 23.00 24.00 25.00

Other intangible assets 1.23 1.28 2.00 4.00 4.05 4.10

Goodwill 0.00 0.00 0.00 0.00 0.00 0.00

Other assets 0.34 0.59 1.05 1.07 1.09 1.11

Deferred tax assets 0.01 0.01 0.00 0.00 0.00 0.00

Non-current assets, total 3.11 16.09 25.05 28.07 29.14 30.21

Total assets 13.62 47.67 60.84 83.20 132.65 189.85

Trade payables 0.22 0.25 5.00 7.96 14.36 16.85

Other short-term liabilities 4.57 5.39 6.50 6.63 6.76 6.90

Short-term financial debt 0.00 0.00 0.00 0.00 0.00 0.00

Pension provisions 0.00 0.00 0.00 0.00 0.00 0.00

Provisions 0.02 0.02 0.00 0.00 0.00 0.00

Current liabilities, total 4.81 5.66 11.50 14.59 21.13 23.75

Long-term financial debt 0.00 0.00 10.50 10.00 54.00 97.00

Deferred tax liabilities 0.00 0.01 0.00 0.00 0.00 0.00

Long-term liabilities, total 0.00 0.01 10.50 10.00 54.00 97.00

Total liabilities 4.81 5.67 22.00 24.59 75.13 120.75

Shareholders equity, total 8.81 42.00 38.84 58.60 57.52 69.10

Minority interests 0.00 0.00 0.00 0.00 0.00 0.00

Total liabilities and equity 13.62 47.67 60.84 83.20 132.65 189.85  
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Cash Flow Statement 

in PLNm 2014 2015 2016E 2017E 2018E 2019E

 

Net income / loss -3.40 -4.02 -10.75 -10.23 -1.08 11.58

Depreciation & amortisation 0.30 0.19 1.00 2.50 2.55 2.60

Change of working capital 2.50 -2.87 -13.15 -22.86 -45.75 -52.09

Others -0.09 0.01 0.02 0.00 0.00 0.00

Net operating cash flow -0.70 -6.68 -22.87 -30.60 -44.28 -37.91

Cash flow from investing -0.49 -12.92 -9.50 -5.50 -3.60 -3.65

Free cash flow -1.19 -19.60 -32.38 -36.10 -47.88 -41.56

Cash flow from financing 6.29 37.20 17.59 29.48 43.98 42.98

Change of cash 5.11 17.60 -14.79 -6.62 -3.90 1.42

Cash at the beginning of the period 2.87 7.98 25.58 10.79 4.17 0.27

Cash at the end of the period 7.98 25.58 10.79 4.17 0.27 1.69  

 

Financial ratios 

Fiscal year 2014 2015 2016E 2017E 2018E 2019E 2020E 2021E

Profitability and balance sheet quality

Gross margin n.a n.a 53.66% 59.69% 60.14% 60.08% 61.09% 62.36%

EBITDA margin n.a n.a -1638.64% -182.66% 12.20% 29.46% 36.64% 42.44%

EBIT margin n.a n.a -1799.81% -248.52% -0.40% 24.40% 32.94% 39.86%

Net margin n.a n.a -1732.12% -269.60% -5.35% 22.55% 31.68% 39.05%

Return on equity (ROE) -46.20% -15.80% -26.59% -21.01% -1.86% 18.29% 28.18% 36.44%

Return on assets (ROA) -25.79% -9.10% -18.36% -11.34% -0.06% 6.60% 12.72% 20.17%

Return on capital employed (ROCE) -39.88% -10.31% -22.63% -13.75% -0.07% 7.54% 14.13% 22.09%

Economic Value Added (in PLN) -4.86 -10.72 -18.68 -19.87 -17.05 -12.75 -1.82 12.99

Net debt (in PLNm) -7.98 -25.58 -0.29 5.83 53.73 95.31 53.97 -9.04

Net gearing -90.54% -60.90% -0.74% 9.95% 93.41% 137.93% 58.82% -6.82%

Equity ratio 64.68% 88.11% 63.84% 70.44% 43.36% 36.40% 49.54% 64.12%

Current ratio 2.18 5.58 3.11 3.78 4.90 6.72 8.33 9.71

Quick ratio 1.66 4.52 1.55 2.28 3.16 4.51 5.91 7.62

Net interest cover 31.43 13.45 26.59 -11.79 -0.08 13.19 26.18 49.10

Net debt/EBITDA 2.50 6.18 0.03 -0.84 21.77 6.30 2.06 -0.20

Tangible BVPS 2.92 9.73 6.62 7.81 6.63 7.97 10.58 15.29

CAPEX/Sales n.a n.a 1531.44% 144.89% 17.79% 7.11% 5.18% 3.59%

Working capital/Sales n.a n.a 2175.81% 957.92% 405.82% 261.32% 159.98% 87.14%

Cash Conversion Cycle (in days) n.a n.a 7926 3700 1750 1200 750 400

Trading multiples

EV/Sales n.a n.a 161.29 26.36 4.95 1.95 1.40 0.96

EV/EBITDA -31.33 -24.18 -9.84 -14.43 40.54 6.61 3.82 2.25

EV/EBIT -28.68 -23.10 -8.96 -10.61 -1226.78 7.99 4.25 2.40

P/Tangible BVPS 4.83 1.45 2.13 1.81 2.13 1.77 1.33 0.92

P/E -12.51 -15.17 -7.71 -10.36 -113.24 10.58 5.40 3.00

P/FCF -79.46 -4.81 -2.91 -2.61 -1.97 -2.27 2.28 1.49  
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Disclaimer 
 

This document does neither constitute an offer nor a request to buy or sell any securities. It 

only serves informational purposes. This document only contains a non-binding opinion on 

the mentioned securities and market conditions at the time of its publication. Due to the 

general character of its content this document does not replace investment advice. 

Moreover, in contrast to especially approved prospectuses, it does not provide information, 

which is necessary for taking investment decisions.  

 

All information, which has been used in this document, and the statements that has been 

made, are based on sources, which we think are reliable. However, we do not guarantee 

their correctness or completeness. The expressions of opinion, which it contains, show the 

author’s personal view at a given moment. These opinions can be changed at any time and 

without further notice.  

 

A liability of the analyst or of the institution, which has mandated him, should be excluded 

from both direct and indirect damages.  

 

This confidential study has only been made available to a limited number of recipients. A 

disclosure or distribution to third-parties is only allowed with East Value Research’ approval. 

All valid capital market rules, which relate to the preparation, content as well as distribution 

of research in different countries, should be applied and respected by both the supplier and 

recipient.  

 

Distribution in the United Kingdom: In the UK this document shall only be distributed to 

persons who are described in Section 11 (3) of the Financial Services Act 1986 (Investment 

Advertisements) (Exemptions) Order 1996 (as amended). This research may not be 

distributed and forwarded directly or indirectly to any other group of individuals. The 

distribution of this document in other international jurisdictions may be restricted by law and 

individuals who possess this study should inform themselves about any existing restrictions 

and comply with them.  

 

Neither this document nor any copy of it may be taken or sent to the United States of 

America, Canada, Japan or Australia or distributed, directly or indirectly, in the United States 

of America, Canada, Japan or Australia or to any resident thereof. Any failure to comply with 

these restrictions may constitute a violation of United States, Canadian, Japanese or 

Australian securities laws or the law of any other jurisdiction.   

 

Declaration according to § 34b WpHG and FinAnV on potential conflicts of interest (As of  

July 24, 2013):  East Value Research has signed an agreement relating to the preparation of 

this research report with BRASTER S.A. 
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Declaration according to § 34b WpHG and FinAnV on additional disclosures (As of July 24, 

2013): 
 

It is in the sole decision of East Value Research GmbH whether and when a potential update 

of this research will be made. 

 

Relevant basis and measures of the valuations, which are included in this document: 
 

The valuations, which are the basis for East Value Research‘ investment recommendations, 

are based on generally-accepted and widely-used methods of fundamental analysis such as 

the Discounted-Cash-Flow method, peer group comparison, or Sum-of-the-Parts models.   

 

The meaning of investment ratings: 
 

Buy:  Based on our analysis, we expect the stock to appreciate and generate a total return of 

at least 10% over the next twelve months 
 

Add:  Based on our analysis, we expect the stock to appreciate and generate a total return 

between 0%- 10% over the next twelve months 
 

Reduce:  Based on our analysis, we expect the stock to cause a negative return between 0% 

and -10% over the next twelve months 
 

Sell:  Based on our analysis, we expect the stock to cause a negative return exceeding -10% 

over the next twelve months 

 

The respective supervisory authority is: 
 

Bundesanstalt für Finanzdienstleistungsaufsicht  

Lurgiallee 12  

60439 Frankfurt 

 

 

 


